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Postdoctoral positions in the School of Communications at UC Chile

The School of Communications at the Pontificia Universidad Católica de Chile (UC Chile) is accepting applications for 2-year postdoctoral positions, starting in October 2024, in two areas: (1) Advertising, consumption and new technologies; and (2) Users and audience research.
Application deadline (first stage): August 23, 2024. 

Eligibility Requirements
· Applicants must have completed their doctoral degree by the time of application.
· Applicant’s profile must be aligned with the research line for which he/she is applying:
· Line 1. Advertising, consumption and new technologies. The aim is to develop a disciplinary field related to the new technocultures of digital communication and advertising, within the framework of a critical interpretation of consumer studies. From an interdisciplinary perspective and incorporating the changes introduced by new information and communication technologies (ICTs), the School expects to receive a postdoctoral researcher who innovates both in the theoretical conceptualization and in the operative derivations of this field. In particular, this project seeks to study the impact of social networks on consumption habits and the challenges this poses to local and global culture and the advertising industry.
This implies that the approach to the problem should consider two dimensions inherent to any scientific approach. On the one hand, the construction of an updated and interdisciplinary theoretical-conceptual framework that incorporates the new knowledge recently developed in multiple fields, and, on the other hand, the construction of diverse methodological approaches that allow for a deeper analysis of the problem, with the aim of identifying its different dimensions and effects.
Another aspect to consider in this profile of the applicants is their potential contribution to the interdisciplinary research conducted by the Observatory of Consumption, Culture and Society (OCCS) of the Pontificia Universidad Católica de Chile, housed in the School of Communications.
· Line 2. Users and audience research
This line of research seeks to promote interdisciplinary research on audiences of news and/or fictional content through the dialogue between communications, data science, psychology, sociology and/or anthropology. In particular, researchers are sought to study the risks and opportunities for the production, dissemination and consumption of journalistic and fiction content in a context of crisis produced by the atomization of producers (Luna et al., 2022; OBITEL, 2011-2023) and the irruption of digital social networks and new technologies such as artificial intelligence.
The applications should investigate the characteristics and modes of consumption of people who access information or fiction in traditional and digital media; uses, gratifications and affordances attributed to the contents and platforms that distribute this type of contents or the ways of evaluating and applying knowledge about audiences to the creation of this type of contents.
This implies that the approach to the problem should consider two dimensions inherent to any scientific approach. On the one hand, the construction of an updated and interdisciplinary theoretical-conceptual framework that incorporates the new knowledge recently developed in multiple fields, and, on the other hand, the construction of different methodological approaches (quantitative, qualitative or mixed) that allow for a deeper analysis, with the aim of identifying its different dimensions and effects.
Another aspect to consider in this profile of the applicants is their potential contribution to interdisciplinary research carried out from the research lines of journalism studies, communication and digital technologies, media and cultural industries.

Expectations and benefits
· Postdoctoral researcher position for a period of up to 2 years. The winner of this position is obliged to apply to the regular Fondecyt Postdoctoral competition organized by ANID Chile (National Agency for Research and Development).
· The selected postdoctoral fellow commits to submit at least two (2) articles to journals indexed in WoS or Scopus in co-authorship with academics from the UC School of Communications, of which at least one (1) must be published or accepted at the end of the period.
· The benefits considered in the contest:[footnoteRef:1] [1:  Estimate in dollars and euros as of July 8, 2024: 
CLP$ 26 million = US$ 27,851 = € 25,688.
CLP$ 2.5 million = US$ 2,678 = € 2,470.
CLP$ 4.5 million = US$ 4,820 = € 4,446.] 

· Amount of postdoctoral fees: CLP$ 26 million per year for a maximum period of 2 years.
· Financing for installation up to a maximum amount of CLP$ 2.5 million (1st year) for foreigners and those who relocate to Chile from abroad. Partial resources may also be provided for relocation from other locations within the national territory. Additional support may be provided for the installation of researchers with a family group as required.
· Resources for equipment and one-time investment at the beginning of the project for CLP$ 4.5 million.
· Fee contract as applicable.
· Academic appointment generated from the academic unit hosting the approved proposal (https://investigacion.uc.cl/postdoctorados/).
· UC services and facilities for the development of the project as defined by the academic unit.
· The selected postdoctoral fellow will have the possibility of teaching at the undergraduate or graduate level, subject to evaluation.

Application 
· The applicant must submit the following documents in the following form: https://forms.gle/TdBoTKq1UrXzN1ed9 (deadline for submission: August 23, 2023)
· Detailed academic CV that endorses the applicant's profile considering the research line to which he/she applies.
· Certificate or copy of the title of the doctoral academic degree.
· Letter of intent (maximum 500 words).
· Research proposal, which must include:
· Title
· Abstract (150 words)
· Line to which you are applying
· Research proposal (maximum 1,000 words).

Inquiries
· Line 1. Advertising, consumption and new technologies: Enrique Vergara, evergaral@uc.cl
· Line 2. Users and audience research: Constanza Mujica, mcmujica@uc.cl

Stages of application to the contest
· First stage: presentation of proposal evaluation by the School of Communications
· Second stage: evaluation of postdoctoral proposals selected by the UC Chile’s Vice Provost for Research.

Dates
· Call for applications: July 10, 2024.
· Application deadline (first stage – School of Communications): August 30, 2024
· Application deadline (second stage - submission of proposals selected by the School of Communications to the UC Chile’s Vice Provost for Research: September 2, 2024.
· Final decision for postdoctoral positions: September 11, 2024.
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